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DMR 301 NAYNENITAANITNITRAAT IULARANA 3(3-0-6)

(Communication Management Strategies in Digital Era)
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Importance of digital marketing communication; factors affecting communication
strategies by using digital media; techniques in proactive public relations and public relations; and

measurements and evaluation of communication management.

DMR 305 nsannsgsnaunsulad 3(3-0-6)

(Franchise Management)
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Processes, regulations, policies, and strategies in franchise management; feasibility
study for business venture; communicating and process for creating business opportunity in

franchise system; legal, moral and ethics in business.
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ETP 201 NSARIARANALASNITNINTEAANA 3(3-0-6)
(Digital Marketing and Digital Commerce)
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Digital marketing strategies; digital marketing models; customer demand survey;
customer behavior analysis; customer database management; communication with customers;
digital marketing tools; digital marketing process; digital store and future of digital marketing; digital
commerce; technological infrastructure and tools for digital commerce; digital commerce models;

security issues in digital commerce; digital payment systems; legal and ethical issues underlying

digital commerce; and business strategies for digital commerce.

ETP 203 UIRNTTNUASNALNEA NS LETNA 3(3-0-6)
(Innovation and Strategies for Business)
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Innovation development process; types of innovations; influence of changing
economic, social, political and technological environments on organizational change; study of

knowledge management; creating an organization for data development and using data as

knowledge for work and developing an effective learning organization; business strategies; analysis
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of the organizational strengths and weaknesses to seek opportunities in digital business market;
and development of strategic skills in determining business strategies which could be a business

leader in products and services with a use of business marketing channels.

ETP 204 N19AANISE5NARTALASY 3(3-0-6)

(Family Business Management)
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Definitions, importance, benefits, advantages, disadvantages, problems, threats
and guidelines for solving problems of family business; family business structure; sustainable family
business planning; strategies for family business; models for family business; turnover of family

business; balancing between family and business; communication and conflict management in

family business; good governance in family business and case studies of family business.

ETP 205 NISAALTNNISRBNLLIL 3(3-0-6)

(Design Thinking)
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Definitions, benefits and principles of design thinking; theories of design thinking;
application of design thinking in businesses; organization development and human resource

development; and process of design thinking consisting of empathizing, defining problems,

ideating, creating prototype and testing prototype.
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ETP 206 NS UNRAN U LA NISLSNNG 3(3-0-6)

(Product and Service Development)

nsWmUINARS e Usenausag mmi’ﬁmﬁuﬁmﬁumﬁﬁﬂLL@zﬁmmmamﬁmm’

PANNITNITWEBNUNKNARA LS  NITLIUNIWRUNARATUT  FEULNTNRUNARATY  Uselnnaesnig
WaLNAAA T waznisUssiliunninInaeduaniel wazn1simutinisludl sznausdae avug
SR funsiaunnaEng - dadeiiRgedesTunimuInnEnig - nATAN AN
13017 18NNl IRRILNINNLENNT azdumenlunT s mUINNIL3ANg

New product development consisting of introduction to product research and
development, principles of product development, process of product development, system of
product development, types of product development and quality evaluation of product
development; and new service development consisting of introduction to service development,

factors affecting service development, techniques of service development, principles of service

development and steps in service development.

ETP 405 Lmu«i’}aammumszﬁqiﬁ@ 3(3-0-6)

(Business Simulation)
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Use of information technology to help with training on building business
management skills and learning how to set policies and strategies in managing the business with

appropriate time and cost covering overall business planning, business unit strategic management,

marketing, production, human resource management and finance.
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LWB 480 NHUNIENLNITUTUNSETNA 2(2-0-4)

(Law and Business Administration)
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Roles of laws in establishment of functions business organizations; business
responsibilities; production; finance; personnel and marketing management including roles and
functions of laws in direction, supervision and control of impacts of businesses on society and

consumers

MGT 423 NMFUTUNITANNLALINIINITAANS 3(3-0-6)
(Organization Risk Management)
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Concepts of risks, current situation of risk, Principles of risk management ,impact of
risk , risk management process, risk management skills for manager, tools for opportunity and
reduce risk situation in business, risk assessment and management techniques, methods, and
models, control and communicate risks, including conducting various risk management protocols,
risk management to create value, risk management concept and framework which integrates

financial, strategic and operational risks.
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(Preparation for Internship for Entrepreneurship)
Jenladunay :  SnAnssasivilaingzanlisingt 100 wisedn
neainandnla aesmtinfiananndAtyreenislndjifeuass n1sdavnuaLgana

et ldlunsilafants wazilsznaugsia

Developing understanding and recognition of the importance of real practice;

making a business plan for creating and running business.

ETP 494 nsElndiRduwiunmalugilsznaunis 4(0-35-18)
(Internship for Entrepreneurship)
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Application of studied theories and acquired knowledge from various courses
together with preparation for internship for entrepreneurship through apply to owl business or family
business by using 16 consecutive weeks; study the problem in business; planning and problems

solving in business; completion of daily journals which are submitted to advisors weekly; and

passing performance evaluation done by advisers.
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ETP 495 nsasgsnadiniunisilugisznaums 4(0-35-18)
(Create a Business for Entrepreneurship)
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Application of studied theories and acquired knowledge from various courses
together with preparation for internship for entrepreneurship through creating a real business by
using 16 consecutive weeks; define target customers; select products; selling; planning and
problems solving in various situations; completion of daily journals which are submitted to advisors

weekly; and passing performance evaluation done by advisers.
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ETP 490 ﬁ'uummsﬂuﬁﬂsznﬂume 3(3-0-6)

(Seminar in Entrepreneurship)
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Guidelines for solving problems in entrepreneurship by using current case studies to
analyze, discuss, report and present in classes; field trips to organizations and discussions of

specific issues by invited guest speakers.

ETP 495 dsziawlutfaqiudusunisitiudilsznaunis 3(3-0-6)
(Current Issues in Entrepreneurship)
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Theories and guidelines for solving problems in entrepreneurship by using current

case studies to analyze, discuss, report and present in classes; field trips to organizations and

discussions of specific issues by invited guest speakers.
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(Special Topics in Entrepreneurship)
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Special topics in entrepreneurship for each semester; selected topics with consent

from program committee.

MGT 411 N19AANTTEINAAUIAEAN 3(3-0-6)

(Small Business Management)
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Definitions of small business; small business management; establishment small
businesses enterprise; small business planning; organizing; production management; financial
management; accounting and taxation; marketing management; customer management; practices

and problem solving for business success, effectiveness, and steady growth.

MGT 415 msﬁifafa‘mmaqsﬁq 3(3-0-6)

(Business Negotiation)
ANNUNIE ANANATYIBINNFLATAFDIBINNGINA TALTN8TBNUNA B lEN15199

Fe999 AATLLTIiUgAg a1 ALT91898RUN1TI N1919991 T TUAUEIATABIUAZ ALATAN AINUNY

'
a a

uwazien dmatiazag 7| ‘Lumma?mﬁi@i@ﬂé’@ﬂ'%gﬂﬁmmu%umumimmﬁi@i@qwmﬁ@ﬁﬁﬂimmﬁm@

Definitions and importance of business negotiation; scope of work requiring
negotiation; evaluation of strengths and weaknesses of negotiation situations in terms of negotiators
and negotiating partners; negotiation planning and selection of right negotiation techniques

according to effective business negotiation.
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MGT 416 NNFAANISLIEINALNS 3(3-0-6)

(Strategic Management)
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Definitions and importance of strategic management; components of strategic
management, strategic planning and map; strategic management process; levels of strategies and
types of strategies; selecting appropriate strategies suited to business situations for successful and

effective operation.

MGT 418 N19AANNTEINATENINNUTEINA 3(3-0-6)

(International Business Management)
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Roles and importance of international business management; related problems and
strategies; solutions to problems, factors of politics, laws, taxation and cross culture; operation and
management of multinational businesses; globalization issues; roles, functions and importance of

international trade organizations; skills and knowledge in international business management and

case studies.
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